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« Emblematic of YouTube's user-created content

Vl() gging e Self-mediated quasi-interaction (Boyd, 2008)

* Mass-mediated monologue performances (Dynel,
2014)

* Spontaneous and authentic speech
» Conversational form of expression

 Featuring a new type of addressee (imagined
recipient)

(Bhatia, 2018; Burgess & Green, 2009; Frobenius, 2014;
Lange, 2019; Lee, 2021; Zappavigna, 2019)



Social Media Influencers

Social media influencers
are people who build a
large network of
followers and are
regarded as “trusted
tastemakers in one or
several niches”

(De Veirman et al., 2017, p. 798).




Translanguaging (Trawsieithu)

Cen Williams (1994)
(a Welsh educator and a language activist)

* Translanguaging is “the ability of multilingual speakers to
shuttle between languages, treating the diverse languages
that form their repertoire as an integrated system”
(Canagarajah, 2011, p. 401).

* Translanguaging is contextualized in the linguistic realities
of the 21Ist century, especially the fluid and dynamic
practices that transcend the boundaries between named
languages, language varieties, and language and other
semiotic systems» (Li, 2018, p. 9).

* «Named languages are social, not linguistic, objects» (Otheguy,
Garcia, & Reid, 2015, p. 281).



Turkish National Corpus (https://www.tnc.org.tr/)

* spoken component 5%
* 1997-2012

'7( Spoken Turkish Corpus (https:/ /std.metu.edu.tr/)

* on-site recordings and METU Radio archive
* 2008-2010

The Corpus of Turkish Youth Language (COTY) by Esranur
Efeoglu Ozcan (2022) at METU (https:/ /exmaralda.org/en/)

* on-site recordings of young adults” informal speeches

é Social Media Influencer Corpus (January, 2023)

* online communication of young(er) adults in vlogs



https://std.metu.edu.tr/

METHODOLOGY: SOCIAL MEDIA INFLUENCER CORPUS (SMIC)

ID (No of transcribed Vlog footage (total) Token count Type count | Content

Vlogs)

Duyguozaslan, DO (5) 120 mins 29 sec 19,056 4568 makeup & cosmetics,
fashion, lifestyle

Elvinlevinler, EL (5) 113 mins 39 sec 18,179 4572 Lifestyle, travel, yoga

Danlabilic, DB (5) 130 mins 38 sec 22,834 4870 makeup & cosmetics,
lifestyle

Kerimcandurmaz, KD (5) 124 mins 49 sec 17,549 3921 RHEiE, T, M

Ezgifindik, EF (5) 140 mins 36 sec 22,851 5052 fashion, makeup

Merveozkaynak, MO (5) 127 mins 09 sec 20,459 4447 inakel“p & cosmetics,
rave

Total (30) 757 mins 20 sec (12hs 120,928 17,781

37 mins)
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0 YouTube > Data API

Home Guides Reference Samples Support

. — Properties
Automatlcally The following table defines the properties that appear in this resource:
enerated metadata  Ctames
g + ChannelSections Properties
(URL, date posted)  Conmens - 5
» CommentThreads - string
Semi_autom atic ally X IC1 8nLangtuTa:esd |dentifies the API resource's type. The value will be youtube#videoG
generated metadata : ;i;Rbej':ms o ?E:gEtag of this resource.
(metrics of views, S stens] List

A list of ratings that match the request criteria.

diS / llkeS) b Playlists

v Search items[].videoId string
S elf_gen er at e d ) Subscriptions The ID that YouTube uses to uniquely identify the video.
» Thumbnails items[].rating string
metadata (Channel v VideoAbuseReportReasons The rating that the authorized user gave to the video.
. v VideoCategories . ‘
namne p Capt]_on) + Videos Valid values for this property are:
Overview o dislike
st o like
insert
*+ none
update

¢ unspecified



Auto-captioning?

Auto-generated subtitles Researcher-generated transcription
25:01 artik cok yoruldum Ali domates aldi limon almadik a su limonlar olay 25:01 <S1> artik ¢ok yoruldum Ali domates aldik limon almadik aa su limonlar
olay olay olay <S2> 0 ne
25:08 asparagas Lara bak Ama bu ne ya Bu nasil bilim o arkadaslar 25:08 <S1> asparaguslara bak _bu ne ya bu nasil bir limon arkadaslar
25:16 kiz bir sey degil mi karaip korsanlarimmdaki Oh Kaptan ahtapot 25:16 kiz bu sey degil mi Karayip Korsanlar'indaki o_ kaptan ahtapot
25:23 Ya bu nasil iman Allah agkina eski Memories that garip garip garip 25:23 _bu nasil limon Allah askina excuse me what is this <S3> fast-forwarded
smav speech <S1> got it got it got it smells good
25:31 gOr Vay inanilmaz kokuyor Ali 25:31 yeah when they <XXX> <S1> wow inanilmaz kokuyor Ali
25:36 inanamayacaksin oha 0 ¢icek limon ¢igegi macera aramayalim 25:36 inanamayacaksin oha _ ¢i¢ek limon ¢icegi biz yine macera aramayalim
25:44 kendimize alkollerde falan kullaniyorlarmis iige aska yani ¢ok asik 25:44 kendimize alkollerde falan kullaniyorlarmis sts i¢in asko yani hani bir

yani hani




Work on ELAN with multiple file
”EXpOI't mU.ltlple files as” ChOOSing “Tab- processing (n_gramsl freqs)

delimited text” on ELAN
turn the flle intO a R Data Frame 2% Annotation Statistics for Multiple Files

Annotation Statistics for Multiple Files

Tier Selection

| Load domain...
52 CRR
52 SR Select Files...
S2TRC

S2TRT Select All |

Begin End
Time - Time - File Path
ss.msec ss.msec

164.439 164.817 run two PHRASE YT_KD_V2.eaf

S2TT
53 Select None
S3TRC
S3TRT

S TT

170.711 170.923 what is the language by the way UTTERANCE YT_KD_V2.eaf

172.24 172.640 you are so American UTTERANCE YT_KD_V2.eaf

174.112 174.514 pop tarts diye bir sey arkadaslar PHRASE YT_KD_V2.eaf

1 I

197.421 197.678 I like it UTTERANCE YT_KD_V2.eaf

‘ Update Statistics

210.721 211.243 on uzerinden yedi veriyorum ama not bad TOKEN YT_KD_V2.eaf

241.606 242.068 boyle blue berryli bir vitamin vardi PHRASE YT_KD_V2.eaf
277.188 277574  suanlam fucking starving UTTERANCE YT_KD_V2.eaf l Annotations |/ Tiers | Tier Type r Participant |/ Annotator |/ Language |

278.789 279.353 like literally PHRASE YT_KD_V2.eaf

Tier Annotation| Occurren..] Minimal D..| Maximal ...| Average ...|Median D_..[Total Anno..| Latency
51 TRC 3 0244 052 0.392 0413 1177 855.095
51 TRC BR 48 0.285 1.25 0456 0412 21.91 398.623
51 TRC 1 0.784 0.784 0.784 0.784 0.784 581.801
51 TRC DL 13 0218 0676 0446 0.469 5798 41.336
S1TRC EN 0121 1.348 0.466 0.407 £68.07 14.785
S1TRC NW 0.239 0.473 0.356 0.356 0.712 379.49
S1TRC PN 0.22 1.4 0.526 0.449 27.356 215.965
S1TRC RT 0457 0777 0.669 0.695 4016 216.668

285.248 285.376 thank you UTTERANCE YT_KD_V2.eaf




[@Translanguaging practice BY INFLUENCERS Translanguaging practice BY OTHER SPEAKERS

1200
. 1006 997
The raw frequenciesof " [~ N
translanguaging 300
instances by tag and .
speaker in the corpus a s
400 — —
182
200 134
16.7% 5 10 L L 0. =
s/ /0 v . . - -
of the total speech is translanguaging : B . B B a |
examples TI= translingual insertion, ST= spontaneous translanguaging, DL= digital lexis, TL= phonetic

transliteration, SL.=slang, TR=translation resource

19,691 segmented utterances, 3,304 tagged instances

_______________________________________________________________________________________________________________________________________________________________________________________



Examples of Translanguaging

Line 1

Line 2

Line 3

Line 4

Line 5

Line 6

baksaniza

look

red velvet cupcake
red velvet cupcake
chocolate

chocolate

butter creamli

with buttercream
farkli farkl: carrot cakeler
various carrot cakes
bananalar

bananas



Context: Pilates routine

Loop bantlarimizi kullaniyoruz, bosu balllarimizi kullaniyoruz.

We use our loop bands, and we use our bosu balls.
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Idiolect & Idiosyncratic Expressions

tiksinerek igrencti bu arada hah hah like

musun yarin agiyoruz bu arada hani like

de yani bitebilir mi artik <incomprehensible> like
it is really hard for me like

zamanda buna kag veriyorum on tizerinden iki

o ytizden allah igreng insanlarin sahte insanlarin
anladim hah hah iyi sanslar it is

I love your hair though or whatever

gilinesinin kime vurduguna bak giizele e yani

arada beni ara FaceTime kusacagim alisveris yapmaktan

literally
literally
literally
literally
literally
literally
literally
literally
literally

literally

Ecem be bir de su aynay1

ya ayh ay baba kayiyor yerler

literally crash o zaman bir dondurmaya

ya ay inanilmaz aa ah ay

aa ee yesil cay cay1 sicak

belasini versin gercekten hani gercekten nefret
so small aa keskin bir cikolatasi

bu arada insanlar bizi reddedecek hah

by the way aksam giinesi vuruyor

yani a aa bunlar ne ya
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Digital lexis

link

story

vlog
influencer
fav

like
affiliate
reel
YouTuber
kod

DM

emojl
mail

post

bot

Gloss

hyperlink

short video post

video blog

social media influencer
favorite

to like a post

affiliate link

reel (short video on Instagram)
YouTuber

coupon code

direct message

emojl

e-mail

shared content

robot (Internet bot)

Token (Rf) Type

142
48
31
30
17
13
11
10
9

NN NI N

37
14
13
11

N
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Term (*) (Frequency) Gloss

lubunya (26), lubus (1), Lub. gay, queer, fairy
lubtiri (1), lub (1) Lub. variants of lubunya
askim (29), asko (3) (my) love

madi* (26) Lub. bad, messed-up, bullshit
gullim* (12) Lub. fun, a fun gathering
fuck (12) Fuck!

prim* (6) to make a splash

zart* zurt® (5) bluster

gacl”* (4) Lub. woman

host (4) whoa!

laco* (3) Lub. good-looking/muscular top



Conclusions

* Representing young adults’ speech online

* Identifying challenges of building social media corpora
& machine-readability

* Exploring the linguistic resources of contemporary
speech context

* Challenging language purism and «language
pollution» perspectives
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